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Display ads

Display ads can be submitted as a .jpeg, .tif or .pdf format. If 
 sending a .pdf the fonts needs to be turned to outline.All ads 

are full color.

Classified ads
Classified ads run one time per quarterly issue. Ad rates are 
based on length of copy. One line = $9.50 (Approximately nine 
words. Divide the word count by nine and multiply by $9.50 to 
obtain the cost).

Closing Dates

FSO Website

The Florida Society 
 of Ophthalmology is 

now offering advertising 
on its website  
www.mdeye.org. 

 Advertising is accepted 
on a monthly basis.

Membership Directory
Each year the FSO distributes  
a digital membership directory to all  
members. In addition to contact  
information the directory also  
includes a history of the society, 
bylaws and links for reference.

All ads are full color.

Onsite Meeting Program
Distributed at FSOs Masters in  
Ophthalmology Annual Meeting,  
the onsite program reaches nearly 200  
attendees. Meeting attendees include  
ophthalmologists, nurses, office  
administrators and ophthalmic technicians.

All ads are black and white.

Advertising Policy
All advertising copy is subject to approval and the FSO reserves 
the right to refuse any advertising. The acceptance of advertis-
ing does not guarantee or endorse the products except where 
noted. Either the FSO or the advertiser may discontinue adver-
tising at any time by giving a written notice 30 days prior to the 
next scheduled issue. The FSO maintains the right to discontinue 
advertising due to delinquent payment. The FSO guarantees to 
maintain the rates to all advertisers without discrimination.

General and annual meeting advertising packages are available. 
Please contact Britney Caldwell for details and pricing.

Contact Us
For more information, please contact:
Britney Caldwell
Membership Manager
Florida Society of Ophthalmology
6816 Southpoint Parkway, Suite 1000
Jacksonville, FL 32216
904-998-0819
bcaldwell@mdeye.org

Size Dimensions 1X 2X 4X
Center Spread 15” x 10 $1000 $900 $650
Full Page 7 1/2” x 10” $650 $600 $550
1/2 Page 7 1/2” x 5” $575 $525 $475
1/4 Page 3 3/4” x 5” $350 $300 $250

Issue Space Materials
Spring March 1 March 16
Summer June 20 July 11
Fall September 6 September 26
Winter November 7 December 2

Size Dimensions Rate
Full Page 7 1/2” x 10”

7 1/2” x 10”

$950
1/2 Page 7 1/2” x 5” $750
1/4 Page
Back Cover

3 3/4” x 5” $300
$2,000

Size Dimensions 1X
Full Page 4 1/2” x 7 1/2” $500

The Florida Ophthalmologist is 
the official quarterly newsletter 
for members of the Florida 
Society of Ophthalmology (FSO). 
The publication updates eye 
physicians on practice 
management issues, statewide 
legislative issues and other key 
healthcare topics, as well as 
society news. The main goals 
of the newsletter for the over 
500 members is education, 
advocacy and outreach.
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For my final newsletter article, I need to start with a 

confession….

I have been in practice after completing five 

post medical doctor (MD) years of ophthalmology 

training for nearly 20 years. During my residency, 

fellowship and most of the first decade of my life 

as an ophthalmologist, I was metaphorically living 

in a silo. The focus of my silo living was maximizing 

my surgical and patient care skills to preserve and 

restore the vision of the patients whom would 

obtain care from me. I also allowed the “diffusion 

of responsibility” social phenomenon to shelter 

me from doing my share of the other aspects of 

maintaining my profession. Now, after becoming 

fully involved in the other processes of maintaining 

my profession, I have seen that constant action is 

required of ophthalmologists to maintain patient 

care and safety. Most of our educational actions 

with policy makers do not have a visible effect, but 

inaction results in steady erosion of our professional 

and patient care standards. My participation in 

the American Academy of Ophthalmology (AAO) 

Congressional Advocacy Day at this year’s Mid-Year 

Forum in Washington, DC, demonstrated to me 

the importance and need for the legislative policy 

makers to receive constant education regarding the 

practice of medicine.

I am happy to report that Florida was well 

represented by a group of ophthalmologists, 

including five ophthalmology residents that the FSO 

sponsored, at this year’s Congressional Advocacy Day 

on Thursday, April 16. During our visits on Capitol 

Hill, we met with the staff of Senators Marco Rubio 

and Bill Nelson, Congress members Ander Crenshaw, 

Corrine Brown, Gus Bilirakis, Vern Buchanan, and 

several of the members of Congress met with our 

groups personally. What was clear to me during all 

our meetings is how overwhelming the demands of 

all special needs and interests of the United States 

are to our national legislators. Also clear during our 

meetings is that our national policy makers truly 

want to do what is best for their constituents. Thus, 

ophthalmologists’ participation in the legislative 

advocacy process is critical. Our requests may 

never reach any degree of action, but the fact 

the legislators have been educated about the vital 

work of ophthalmologists is extremely important. 

Nothing is more dangerous than inaction. A mantra 

of our group and many other lobbying groups is “if 

you don’t come and sit at the table to discuss what 

is important, you end up getting eaten.” The fact 

that so many ophthalmologists and residents were 

“at the table” discussing issues, is a step in the 

right direction of our main goal of protecting our 

patients. On our visits around Capitol Hill, we had 

the opportunity to extend our thanks and gratitude 

for their efforts in ending (finally) Medicare’s 

PRESIDENT’S MESSAGE

Rick E. Bendel, MD

SUMMER 2015

IN THIS ISSUE:

ADVOCACY 

Page 6 - 12

OUTREACH

Page 12

MEMBER 

CONNECTION

Page 8, 14 - 18

Continues on the next page...

COMMENT 

ON THE 
WEB:

To discuss this

article go to

www.mdeye.org

and look
for Topics/
President’s
Report Summer 

2015.

I have seen that constant 

action is required of 

ophthalmologists to 

maintain patient care 

and safety.
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