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Display ads

Display ads can be submitted as a .jpeg, .tif or .pdf format. If  
sending a .pdf the fonts needs to be turned to outline.

Classified ads
Classified ads run one time per quarterly issue. Ad rates are 
based on length of copy. One line = $9.50 (Approximately nine 
words. Divide the word count by nine and multiply by $9.50 to 
obtain the cost).

Closing Dates

FSO Website

The Florida Society  
of Ophthalmology is 
now offering advertising 
on its website  
www.mdeye.org.  
Advertising is accepted 
on a monthly basis.

Banner ads must be submitted as a 
.png file format.

Membership Directory

Each year the FSO distributes  
a membership directory to all  
members. In addition to contact  
information the directory also  
includes a history of the society, 
bylaws and links for reference.

All ads are black and white with the exception
of the back cover ad that is in color.

Onsite Meeting Program

Distributed at FSOs Masters in  
Ophthalmology Annual Meeting,  
the onsite program reaches nearly 200  
attendees. Meeting attendees include  
ophthalmologists, nurses, office  
administrators and ophthalmic technicians.

All ads are black and white.

Advertising Policy

All advertising copy is subject to approval and the FSO reserves 
the right to refuse any advertising. The acceptance of advertis-
ing does not guarantee or endorse the products except where 
noted. Either the FSO or the advertiser may discontinue adver-
tising at any time by giving a written notice 30 days prior to the 
next scheduled issue. The FSO maintains the right to discontinue 
advertising due to delinquent payment. The FSO guarantees to 
maintain the rates to all advertisers without discrimination.

General and annual meeting advertising packages are available. 
Please contact Britney Caldwell for details and pricing.

Contact Us

For more information, please contact:
Britney Caldwell
Membership Manager
Florida Society of Ophthalmology
6816 Southpoint Parkway, Suite 1000
Jacksonville, FL 32216
904-998-0819
bcaldwell@mdeye.org

Size Dimensions 1X 2X 4X
Center Spread 15” x 10 $1000 $900 $650
Full Page 7 1/2” x 10” $650 $600 $550
1/2 Page 7 1/2” x 5” $575 $525 $475
1/4 Page 3 3/4” x 5” $350 $300 $250

Size Monthly
Call for details $200

Issue Space Materials
Spring February 2 February 16
Summer April 17 May 1
Fall August 21 September 4
Winter November 16 December 7

Size Dimensions Rate
Full Page 7 1/2” x 10”

7 1/2” x 10”

$950
1/2 Page 7 1/2” x 5” $750
1/4 Page
Back Cover

3 3/4” x 5” $300
$2,000

Size Dimensions 1X
Full Page 4 1/2” x 7 1/2” $500

The Florida Ophthalmologist is 
the official quarterly newsletter 
for members of the Florida 
Society of Ophthalmology (FSO). 
The publication updates eye 
physicians on practice 
management issues, statewide 
legislative issues and other key 
healthcare topics, as well as 
society news. The main goals 
of the newsletter for the over 
400 members is education, 
advocacy and outreach.
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I have been an active Florida Society of 

Ophthalmology (FSO) member and board member 

for over ten years. I became involved with the 

FSO because of my ophthalmology colleagues, who 

educated me on the high value of our specialty’s 

state society. The society annual meeting is always 

a highlight. As ophthalmologists, we are constantly 

learning something new to improve our practices and 

the care of our patients. 

Many of the faculty from around the country 

that have presented at our annual meeting have 

frequently stated that we have the best state society 

meeting they have ever attended. The ophthalmology 

companies bring in their latest products for us to 

learn about at the meeting and interacting with our 

colleagues across the state is always invaluable. 

At our Leadership Luncheon this year we heard a 

great presentation by Dr. Ravi Goel about online 

reputations, demonstrating that the impact of the 

web on our practices, cannot be underestimated. 

Slides from Dr. Goel’s presentation are available on 

the FSO website and can be found in the membership 

section/resources. We have also created a one-page 

flyer that provides 8 Tips for Managing Your Online 

Reputation (see page 12).  Please remember to do a 

Google Search on your practice, a recommendation of 

at least once a month, if possible. 

If you have not already done so, please be sure to 

add the Masters in Ophthalmology 2015 meeting to 

your calendars. The meeting will be held June 26-28 

at the Breakers in Palm Beach. You can always find 

information on the meeting at www.ophmasters.com.

As ophthalmologists we have been extremely 

well-trained to preserve and restore the vision 

of our patients. They benefit from our training 

and experience, and often do not understand the 

different levels of training of their providers. 

I would like to ask that you all make an extra 

effort to actively educate your patients about 

the difference in eye care providers and how 

ophthalmologists are trained extensively for many 

years to become an eye surgeon. In a matter of 

seconds, our trusting patients we do so much for, 

will become our advocates. 

As many of you know, the entire House of Medicine is 

seeing a dilution of what being a Medical Doctor (MD) 

or Doctor of Osteopathic Medicine (DO) means. With 

the ongoing battle of ophthalmology and optometry 

continual scope of practice issues are more prevalent 

than ever, and our fellow MD and DO colleagues will 

need our help. In turn, we need to encourage them 
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